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4 POST SHOW REPORT

TIPREX 2009 SUrpasses
Expectations

IPREX 2009, Thailand’s premier plastics and rubber exhibition was

officially opened by Mr. Witoon Simachokdee, Director-General of
the Industrial Works Department and Incoming Permanent Secretary of
the Ministry of Industry, on 23 September 2009 at Bangkok’s BITEC.

The event proved
to be an unrivalled
success in  bring-
ing more than 200
exhibitors from 20
countries together
with TIPREX 2009
playing host to na-
tional pavilions and
groups from Austria,
India, Italy, Singa-
pore, Taiwan and Vietnam. The show also attracted a solid turnout of
some 8,000 highly qualified trade visitors from 42 countries with 95%
coming from Thailand.

The collaborative efforts of the 3 organizations namely, Messe
Diisseldorf Asia, Thai Plastic Industries Association and FTI - Plastic
Industry Club saw a high level of in-hall business networking activities
over the 4-day exhibition. Some exhibiting companies reported having
sold their machinery as well as securing future orders.

The next TIPREX will be held from 31 Aug - 3 Sept 2011!

Exhibitor Analysis

More than 200 exhibiting
companies from 20 countries
and economies

0.5%

® Austria ® Belgium e China ® Germany

® Hong Kong ® India ® Indonesia ® Italy
® Japan e South Korea ® Malaysia

® The Netherlands ® Philippines ® Russia
e Singapore ® Switzerland ® Taiwan

e Thailand ® United Kingdom ® USA

® Vietnam
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Thai Plastic Industries
Associatior

Thai International Plastics and Rubber Exhibition

What Our Exhibitors’ Say

The majority of exhibitors professed their satisfaction with the
organization of TIPREX as well as their concrete returns from the event.

We really saw a good customer turnout
here but what surprised us was new
potential customers that we didn't
expect. We even saw visitors from
India and the Middle East. There's
nothing better than a local event like
TIPREX but the bonus with this show is
that you get a strong attendance from
overseas visitors.
Michael Fischer
Windméller & Hélscher

We sold four Hengli woven bag lines at
TIPREX and we have great potential for
more success with buyers from Vietnam
and Myanmar after the show. It helped
that we had a machine running to
attract visitors to the stand. We chose
to exhibit at TIPREX on account of the
reputation of the organizer and the
support enjoyed from the Thai Plastic
Industries Association, where many of
our customers are members. Next time,
we will bring a bigger machine!
Vorapoj Wattanasatiensin
Tharnsith Intertrade Co.

This is our first time exhibiting
and TIPREX generated several very
interesting contacts. We will have to
return to Thailand very soon to follow
up on these leads. As far as we are
concerned, everything is positive about
this show. We are very impressed
Carlo Bonaventura
VISMEC Srl

The quality and organization of this
show is superior to some ‘international’
shows we have exhibited at. We were
also happy to see that 30% of our
visitors were from overseas. We are also
impressed by the international nature
of TIPREX, in terms of both attendance
and organizational standard.
Sirikanda Jeenwong
A.F. Supercell

There was major interest in the blown
film lines from our Taiwanese principal
and we expect to generate many sales
from TIPREX. Our 10 staff were kept
busy answering enquiries for most of
the show, and most of these visitors
were our target customers. We were
also impressed by the attendance of
visitors from as far away as Dubai, and
we will definitely be back next time.
Pichet Supwarodom
SPL Machinery

TIPREX been a good and efficient show
and has attracted the right visitor
target audience. We are happy with
the enquiries and interest generated.
This highly interactive networking
platform has created an opportune
avenue for everyone in the industry to
achieve growth and excellence and to
move the industry forward in a positive
and upbeat direction.
Low Lee Yong
Singapore Plastic Industry Association

Exhibitor's Objectives of Participation

Assess the market potential

96%

Generate new business

[ (Il
Thailand
ASEAN (excl Thailand) | Il I
Europe
Others

93%

Provide/launch new products/services

77%

Seek agents/distributors

64%

Maintain corporate presence

87%

Service existing business

Jointly organized by :

83%

Messe Diisseldorf Asia Pte Ltd

3 HarbourFront Place

#09-02 HarbourFront Tower Two
Singapore 099254

Tel :(65) 6332 9620

Fax :(65) 6337 4633/6332 9655
tiprex@mda.com.sg
www.tiprex.com

Messe
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Asia



Visitor Analysis

More than 8,000

trade visitors* from
42 countries
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Visitor Geographic Breakdown
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Business Profile

Original Design Manufacturers (ODMs)

[~ 21.6%
Original Equipment Manufacturers (OEMs)

il I8 17.8%
Contract Manufacturers (CMs)

I 11 17.2%
Mould, Tool & Die Manufacturers

|l 13.8%
Moulders

1Ll 8.7%
Extruders

| | 8.1%
Converting Processors

0 12.9%

Visitor Primary Job Function

Senior Management

Il 20.4%
Technical Management

[l {i=s 16.4%
Consultant

H 7.6%
Maintenance / Quality Control

L] 4.0%
Research Development / Purchasing / Procurement

I 12.5%
Engineering / Design Management

L1l 8.8%
Production / Manufacturing Management

|| 12.5%
Sales & Marketing

il 17.9%

Nature of Business

Manufacturer / Producer

U0 \ 43.9%
Distributor / Representative

||| 28.8%
Trader, Importer & Exporter, Wholesaler

Hi 14.7%
Government

Il 5.9%
Service Provider

Il 6.7%
Automotive / Transportation 7.5%
Building / Construction 4.6%
Chemical / Petrochemical / Refining 7.3%
Consulting Services 3.9%
Electronics 4.1%
Electrical / Mechanical Engineering Services 4.1%
Hospitality Services 2.6%
Household / Leisure Goods 3.0%
Information Technology 2.1%
Medical / Pharmaceutical 2.1%
Mould & Die 2.7%
Offshore / Marine 1.7%
Packaging 12.5%
Plastics & Rubber 16.2%
Printing 17.0%
Recycling 6.3%
Telecommunications 2.3%

Purpose of Visit

Gather Information 29.4%
To Purchase 52.6%
Seek Representative 2.5%
Visit Suppliers 3.9%
Evaluate for Future Participation 3.3%

Visitor Product Interest

Raw Materials

Additives / Composites / Compounding

Ingredients 10.5%
Commodity Thermoplastics 20.7%
Engineering Thermoplastics 16.2%
Rubbers / Elastomers 10.2%
Machinery / Equipment
Blow Moulding / Injection Stretch Blow Moulding  6.5%
Compounding 5.7%
Compression & Transfer Moulding 5.0%
Extrusion Blown / Cast Film 8.4%
Injection Moulding 10.1%
Profile Extrusion / Sheet Extrusion 7.2%
Recycling 7.6%
Rotational Moulding 4.4%
Vacuum / Thermoforming 5.4%
Rubber Related Machinery and Equipment 6.2%

Ancillaries / Auxiliaries

Automation, Robotics & Parts Handling 6.7%
Blending / Mixing / Feeding / Dosing 7.2%
Bulk Storage & Material Handling 4.6%
Heating, Cooling & Temperature Control 5.5%
Hot Runner Systems 5.4%
Measuring Control & Test Equipment 6.1%
Printing, Laser Marking 12.0%
Size Reduction, Crushers, Scrap Reclaim 5.3%
Tooling (Mould, Die, Components) 6.4%
Welding 3.9%
Products / Services
CAD / CAM / CAE & Other Software 6.2%
Contract Manufacturing / Assembly Services 13.4%
Material Formulating / Compounding 11.2%
Plastic Injection Moulding 13.3%
Rubber Injection Moulding 7.8%

* 8,076 visitors



