
 

31 Aug - 3 Sept 2011

imagine
a world without

plastics and rubber 

3rd Thai International � 
Plastics and Rubber Exhibition

BITEC • Bangkok
Bangkok International Trade � 

& Exhibition Centre

an invitation

Jointly Organized by :

Pre-register  
your visit at  
www.tiprex.com

the most innovative materials of the 21st century



a biennial trade 
fair, since its debut 
TIPREX has attracted 
more than 14,000 
visitors and buyers 
from 50 countries.

2006
2009
2011

at afacts

Raw materials 57.6%
66.5% Machinery & equipment
Ancillaries / auxiliaries 63.1%
51.9% Products & services

visitor
product

INTEREST

A trade fair that brings together  
leading companies including  

BASF, Brückner Maschinenbau, Clariant 
Masterbatches, Kiefel, KraussMaffei 
Technologies, Reifenhäuser, SCG  

Chemicals, Toshiba Machine,  
Windmöller & Hölscher  

just to name a few.

 QUALITY
brand names

with more than 70% coming from
Austria   China   Germany    
India   Italy   South Korea    

Malaysia   The Netherlands    
Singapore   Switzerland 

Taiwan   Vietnam

GLOBAL
exhibitors

A special 
privilege 
where the 3rd 
night’s stay is 
complimentary; 
an incentive by the 
Thailand Convention  
& Exhibition Bureau 
(TCEB) to bring more 
value to you and  
your business. 

EXTRA
night

EXTRA 
smile

Meet quality exhibitors from: 
Machinery & equipment for the  

plastics & rubber industries - auxiliary,  
ancillary equipment, extruders & extrusion lines  

Products of plastic & rubber - semi-finished 

products & technical parts Raw materials -  
additives, adhesives & glue  

Services - R&D, consultation,  
standardization.

ACROSS
SECTORS

glance
Exchange business ideas and creative technologies from the world of plastics 
and rubber with more than 200 exhibitors from about 20 countries.

For more details, log on to www.tiprex.com

EXPANDING 
Southeast Asian 
market

Southeast Asia forms an 
important part of Asia and 
is a strategic region with 
rich business opportunities, 
attracting annual investments 
of US$55-US$70 billion.

With a combined GDP that 
is the third largest in Asia, 
it is an attractive option for 
companies interested to 
diversify their Asian exposure 
beyond China and India.

Thailand in particular, is 
transforming itself into an 
industrial hub for multinational 
companies and is also 
emerging as a global source 
of auto parts, already 
exporting US$5 billion-worth 
annually.

NETWORK  
across industries

Experience 
the synergy of 
two trade fairs 
concurrently and 
under one roof.  
For more details,  
log on to www.pack-print.de

national pavilions and groups from  
Austria | China | Italy | Singapore | Taiwan | Vietnam

BUSINESS
matching

Optimize your visit with 
our Business Matching 
Service that links you to 
manufacturers, vendors, 
and suppliers. To benefit 
from this service, register 
online at www.tiprex.com 

BENEFIT FROM THE  
VALUE-PACKED PROGRAMME

Organizer : Asian Plastic News 

1 Sept Plastics in Automotive Applications 2011

Contact : Ms Annie Chan • annie@apn.com.sg

Organizer : Chatsworth Associates Pte Ltd

30 Aug / 31 Aug Rubber Technology

2 Sept / 3 Sept Plastics Technology 

Contact : Dr Philip Adams • padams@chatsworth-group.com

Organizer : Global Connections PLC 

31 Aug / 1 Sept /
2 Sept / 3 Sept

Seminar by Global Connections PLC

Contact : Mr Aikachai Sirijantanan • aikachais@gc.co.th

Organizer :	 Plastics & Rubber Asia /  
	 Chatsworth Associates Pte Ltd 

1 Sept / 2 Sept New Developments in Thermoplastic Elastomers

Contact : Dr Philip Adams • padams@chatsworth-group.com

3rd Thai International Plastics and Rubber Exhibition
TIPREX
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Messe Düsseldorf / Organizer of

TIPREX 2011
Supported by:

BLI (Thailand) Co Ltd

170/70 22nd Floor,  
Ocean Tower 1,

New Ratchadapisek Road,

Klongtoey, Bangkok 10110

Tel: (66) 2204 2580-5

Fax: (66) 2204 2586-7

contact@blithailand.com

Messe Düsseldorf Asia Pte Ltd

3 HarbourFront Place, #09-02

HarbourFront Tower Two

Singapore 099254

Tel: (65) 6332 9620

Fax: (65) 6337 4633

tiprex@mda.com.sg

For enquiries within Thailand For enquiries worldwide

Vietnam Plastics 
Association

Thai Composites
Association

Rubber-Based 
Industry Club

Technology  
Promotion  
Association  
(Thailand-Japan)

Thai Tool and Die  
Industry Association

date / venue / opening hours
31 Aug – 3 Sept 2011 • BITEC, Bangkok • 10.30am – 6.00pm

admission
Admission for business and trade visitors by registration only.
Dress code: office / work attire

Pre-registration by fax or online at www.tiprex.com
On-site registration at the entrance of halls 101, 102 & 103

accommodation
List of hotels is available at www.tiprex.com

Official Travel Agent:
Pacific World Thailand
Mr. Stephen Sinsap
tel: (66) 2 245 5178 • fax: (66) 2 245 5184
exhibition@pacificworld-th.com


